. How digital has disrupted news
A q%stion of trust

- Broken business models

. What’s next?

~Implications ...
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World’'s biggest ongoing news survey

74,000
2 respondents
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Methodology

RESEARCH CONDUCTED ONLINE IN JANUARY/EARLY FEBRUARY 2018

Internet Internet Internet
Country Sample Size penetration Country Sample Size penetration Country Sample Size penetration

Ok 96% Belgium 2006 88% Turkey* 2019 70%

UK 2117 95% Netherlands 2010 95% Japan 2033 93%
Germany 2038 90% Switzerland 2120 89% Korea, South 2010 93%
France 2006 87% Austria 2010 85% Taiwan 1008 88%
Italy 2040 87% Hungary 2005 81% Hong Kong 2016 87%
Spain 2023 87% Slovakia 2006 85% Malaysia 2013 s
Portugal 2008 72% Czech Republic 2020 88% Singapore 2018 84%
Australia 2026 88%

Ireland 2007 94% Poland 2005 73% Canada 5022 00%
Norway 2027 100% Romania 2048 63% Brail 2007 e
Sweden 2016 93% Bulgaria 2021 60% Argentina 2012 79%
Finland 2012 93% Croatia 2010 74% Chile 2008 279%
Denmark 2025 97% Greece 2014 69% Mexico* 2007 65%

Feling by YouGov Supported by (i ook ™ M,, RU I CTe gle * Edokvian %TSSSE?RO;
pazen E,,i,v U, S—— %ﬁ " —

FRITT ORD

LAIVER

R
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Changes over
time
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Changes over time

Online flat, TV and print decline, social media back to 2015 levels

SOURCES OF NEWS 2013-18, UNITED
STATES

90%
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75%
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47%

27%

2013
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DESKTOP >

SMARTPHONE

56% use smartphone for news (+28)
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Changes over time
Online flat, TV and print decline, social media back to 2015 levels . -

SOURCES OF NEWS 2013-18, DENMARK

o g5y @ DESKTOP > SMARTPHONE

S0 Slb\ — 82%

67% use smartphone for news (+21)

70% o 63% Overtaken computer (56%)
60%
49(y “Smartphone
0, (0] \\'“».".“’f'
S0% 46% n 3y 60%
Computer
40% 33%
50%
30% P
27% o’
. : 40% 5
ZOA) ////\ ‘\“\\\‘
o " Tablet
10% 30% /
/
0% 2013 2014 2015 2016 2017 2018
2013 2014 2015 2016 2017 2018
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Generational divides

Since 2013, online and social media as main source of news has experienced a growth amongst
most age groups. TV has dipped slightly with older groups but faced a 12 point decline with u35s

MAIN NEWS SOURCE BY AGE - UK

100%

A

U35s

80% +12
° YOUNGER

60%

40%

20%

0%
Online (inc. social media) Social media Print

Q4. You say you’ve used these sources of news in the last week, which would you say is your MAIN source of news?
Base: 18-24 = 204, 25-34 = 194, 35-44 = 279, 45-54 = 389, 55+ = 894.

OLDER

TV

v

W 18-24

H25-34

W 35-44

45-54

M55+




Avoidance and distraction

« 29% say they AVOID the news sometimes or often

» |tis getting harder to grab or attract quality attention

R
RISJ Digital News Report 2018 8 INSTITUTE B ¢




Trust In the News
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Different types of trust

ALL 37 MARKETS - % THAT TRUST EACH MOST OF THE TIME

Trust news Trust news Trust news Trust news
overall | use in search in social

Mostly this about trust in mainstream media Uncertainty in distributed environments, information

and in the sources that people use unchecked, hard to distinguish news from rumour...

RISJ Digital News Report 2018 10



Brand level trust — United States

10 POINT SCALE (0 IS UNTRUSTWORTHY, 10 COMPLETELY TRUSTWORTHY

ALLTHOSE THAT HAVE HEARD OF BRAND ALL THOSE THAT USE
THIS BRAND
Local television news 7.09
Wall Street Journal 7.22
ABC News 717
" B * Local news and broadcast most trusted
NER News 75k * Quality newspapers next
Washington Post 7.49
New York Times 742  Digital born trusted less
NBC/MSNBC News 7.21
ExiG s « Partisan brands more trusted by users
Yahoo! News 6.27
HuffPost 6.74
Vice News 6.56
BuzzFeed News 612

Q6_2018. How trustworthy would you say news from the following
Fox News 7.22 brands is? Base: Total sample/all who used each brand in the last

Breitbart m 6.96 week.

RISJ Digital News Report 2018 11 INSTITUTE B OXFORD
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News brand trust by political orientation KRR
United States

@ Left @ Centre @ Right

Local TV News | i | o—a | .
Wall Street L ‘ | o—o09 | _ ,
: Yfaieo:!();:‘:js : | oO—0e | mcludlng CNN and NYT
Buzzfeed news | | O O—O | deeply distrusted by the

Vice News | i @ @ right
ABC News | ‘ O
CBS News | ' O
Breitbart | &} & |
HuffPost | O O ') * Fox and Breitbart deeply

Washington Post | i O @ | distrusted by the left
NBC/MSNBC News | O

Most publications

Fox News | - @ Q@
New York Times | - O
CNN | —@

0 2 4

©
O
NPR news | ~ O © @
O
O
6

REUT!
INSTITUTE [ ¢
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News brand trust by political orientation
Denmark

TV2 Nyheder |
Ekstra Bladet |

. Left ' Centre Q Right

Metroxpres |
Radio 24syv nyheder |

Dagens.dk |

Berlingske |
Avisen.dk |
Sendagsavisen |

BT

Bersen |
Jyllands Posten -
DR Nyheder -

Politiken

Information |
Denkorteavis |

Most publications

trusted equally by left

and right

Denkorteavis less
trusted by the left

DR, Politiken,

Information less trusted

by the right

10

RISJ Digital News Report 2018
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Rise of Partisan news sources H N
SWEDEN - -

Used last week

Fria Tider 11%

Nyheter Idag 10%

Ledarsidorna

- Similar trends in Norway

Samhalisnytt (Used last week)

Nya tider m Resett 7%
Document.no 5%

Samtiden m Human Rights Service 5%
Minerva 2%

Those on the far right are half

as likely to trust the news

RISJ Digital News Report 2018 14



Rise of partisan news sources in Sweden [ B
AUDIENCE MAP FOR ONLINE NEWS BRANDS - -

Ledarsidorna  Nyheter idag Fria tider

Aftonbladet online

More left-leaning

More right-leaning
audience

audience

SVT News online

Mid-point within country

“Conservative news is real news as opposed to totalitarian
socialist propaganda from elite media sources.”

REUTERS
RISJ Digital News Report 2017 15 DX




Brand trust scores by political allegiance

% OF EACH POLITICAL VIEW GIVING TRUST SCORES OF 6-10

M eft ™ Centre MRight

80%

60%

40%

20%

0%
SR (Swedish Radio) Dagens Nyheter Fria Tider

REUTERS N |
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Audience definitions of news are much wider

ALL MARKETS

What type of ‘fake news’ are people EXPOSED to?

"26%

say they have

42% 39%

see poor complain about

journalism, spin and
mistakes and agenda-filled
clickbait every news
week

been exposed to
completely
made up news

Q_FAKE_NEWS_3. In the >LAST WEEK> which of the following have you personally come across? Please select all that apply.

RISJ Digital News Report 2018 18




Exposure to completely made-up news in the last week —
all markets

PROPORTION WHO SAY THEY WERE EXPOSED TO COMPLETELY MADE-UP NEWS IN THE LAST WEEK - ALL MARKETS

75% H|a N
I N NI H
I Norway & Denmark
. Low level exposure
50% Sweden & Finland P

Slightly higher exposure

38
36| 35 34 | 34
3113113030 29 | 28

25% 26 | 25 | 25 23 [ 59
21
20

1919 |1
9991717161514141313

10| 9 9
0%

TUR GRE MYS MEX HUN ROU (ZE BRA BUL ARG CRO USA CHL KOR SPA POL TWN ITA AUS HK SWE SVK FIN CAN POR SGP IRE JPN FRA UK NOR AUT SUI BEL NLD DEN GER

Q_FAKE_NEWS_3. Inthe LAST WEEK which of the following have you personally come across? Stories that are completely made-up for political or commercial reasons. Base: Totalsample inall markets.

REUTERS
INSTITUTE (
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Who bears biggest responsibility to fix the problem?

¥ G+ 2. PLATFORMS 3. GOVERNMENT

=gy o0 749, TOT 61%

?ﬁ' 60% 41% W

: “content is now removed “It's free speech right?
within a few hours.” n (F, 20-29, USA)
¢ (M, 30-45, German y) o




Initiatives to rebuild trust

@he Washington Post

Refocus on quality journalism (New York Times)

Democracy Dies in Darkness

Improving branding and messaging to help stand
out from fake news (W Post)

Clearer separation of news and opinion (Guardian)

Fact check initiatives (BBC, W Post and many others) EUREFERENDUM

REALITY CHECK

Digital literacy approaches, teach critical thinking BIRIC

REUTERS

RISJ Digital News Report 2018 21 INSTITUTE '(



Can news literacy improve trust?

PROPORTION THAT AGREE YOU CAN TRUST THE NEWS, BY NEWS LITERACY

75% === News overall
=== News in search engines

=== News in social media

50% - — 50%

. x 24%
\ Q14_2018a_combined2. News literacy scale.
9% Q6_2016_1. Please indicate your level of agreement

with the following statements. | think you can trust
most news most of the time. Base: Total sample in

. . each market. Note: Also showing change from 2017.
High Very high g change

0%
Verylow Low

INSTITUTE B (OXFORD



Gateways for
news
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MAIN Gateways to news
ALL MARKETS

LI ITTATRTIRT R R IT I IR TR IR RS I TR TSR TR R ST T TR T LN}

50%
-

65°% side-door access

(73% for U35s)

-
HOPSVEOVYEUTUIPIPNFAFAVYAVYERNSUPUIPRAPUFEVEVEAVYEU PR PR PRI VEVYEYEYSAE R

-
-
.
sAVAVAPRVEFIRSNY
ARARMAABRRS AT ATAN

Q10a_new2017_rc.
Which of these was
the MAIN way in
which you came
across news in the last
week? Base: All/under
35s that used a
gateway to news in
the last week: All
markets =
69246/19755.

BASARSASARSARSARSARSAN

25%

LRI I EL IR IR JATRA TR IR IR SRR IR IREL 1)

0%

Direct Search Social Email Mobile Aggregators
media alerts

RISJ Digital News Report 2018



Proportion that say each is main Gateway to news

Top Direct Top Social

m= Finland 65% :: Chile 43%
almm Norway 62% g Bulgaria 42%
e Sweden 52% Bl Malaysia 40%
:= Denmark 52% F Argentina 37%
® | Japan 36% ‘e | South Korea 47%
'@ | South Korea 30% mmm Poland 39%
Bl Taiwan 21% By 39%
e Hungary 1% Bam| CzechRep 38%

RISJ Digital News Report 2018



What gateways do user prefer? By age ...
ALL MARKETS

FACEBOOK AND GOOGLE STILL DOMINATE BUT OTHER
PLATFORMS ARE BECOMING MORE IMPORTANT (APPLE NEWS)

75%

E0%
. 18-24
. 25-34

25%

5% . 35-44
. 45-54
N

0%

Social media Search Aggregators Email Direct access

Q10. Thinking about how you got news online (via computer, mobile or any device) in the last week, which were the ways in which you came across news stories? Base: 18-24/25-34/35-44/45-54/55+:
All markets = 8179/12922/13672/13369/26052

it
INSTITUTE
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Paying for Online
News
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“ | now realize that good journalism
requires money. If | keep relying only on
free news stories, the quality of journalism
| get will be dumbed down and made much

worse”
M, 52, USA



Publishers are diversifying (average of 6 rev streams)

IMPORTANT REVENUE STREAMS FOR 2018
% SAYING OPTION WAS VERY IMPORTANT. MORE THAN ONE OPTION COULD BE SELECTED

Reader payment options
40%

40%
’ 39% 38%
20% 23%
0%

Subscription Video (ads or Branded or Display Events Membership E-commerce & Related Donations Micropayment
sponsored) sponsored advertising Affiliate businesses (e.g.
content Jobs, Cars,
Q5: How important are the following digital revenue streams for your company in 2018? betting)

RISJ Digital Leaders Survey (2018), n=162 Digital Leaders (excluding those with non-commercial models)




What's next"
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New formats and approaches

Hourstories

REUT!
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New types of investigations

BBC News Africa @ @BBCAfrica - Sep 24 v

After a tip off from a Cameroonian source, we found an exact match for that
ridge line on Google Earth

<D AFRICA EYE

ANATOMY OF A KILLING i
* Computer assisted investigation
* Debunked ‘fake news’

* Distributed via TV and online

* TWITTER THREAD >>>>>

| | 4 2 124K L) 87K R

REUTERS
RISJ Digital News Report 2018 32 INSTITUTE @ ¢




Attracting younger audiences?

LA PULLA (THE TAUNT)

* One satirical video a week
e Different subjects
* YouTuber sensibility to hard news

* 1m subscribers on YouTube and
Facebook cf less than 100,000 for

La Pulla’s wildly popular the paper

YouTube videos (born at a 130-

year-old newspaper) are bringing

hard news to young Colombians “created by young journalists who were bored and

disenchanted by current way of telling stories”

Part of El Espectador — 130 years old

REUTERS
RISJ Digital News Report 2018 33 (BIIETE




Attracting younger audiences?

3 YouTube Search Q o om

AUTOPLAY

| Venezuela is fucked up
everywhere - La Pulla

La Pulla

* Different types of stories

e Different tone

- » A Y * New questions about impartiality
S To be gay, lesbian or transexual " — .‘

To be gay in Latin America is a nightmare-La Pulla

419,509 views iy 383K @l 16K @ SHA

RISJ Digital News Report 2018 34




Podcasting on the up — driven by young

% ACCESS AT LEAST MONTHLY

PODCASTS VS RADIO NEWS BY AGE - USA us  31%
B Podcasts (monthly) B Radio News (weekly)
60% -
40% -

20% -

0% -
18-24 25-34 35-44 45-54 55+

I = U lhl?s UNIVERSITY GF
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Smart speakers — next big thing?

SELECTED COUNTRIES
Voice activated speakers growing quickly from a low base

9%
usS ¥ - <
1235 IR
UKk 7% Dinner with Judy
e ‘mimaz; on my calendar?®
6%
German
Y 1%
(o)
Korea _ 9% H 2018

m 2017

Q8a. Which, if any, of the following devices do you ever use (for any purpose)? Please select all that apply. Showing smart speaker code. Base: All




The Al
revolution

o oE
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Artificial intelligence

A collection of advanced technologies that allows machines to sense, comprehend, act and learn.

MEDIA USE TODAY
Using Al to improve content recommendations 59%

Using Al to help automate workflows (Intelligent
Automation)

39%

Using Al to improve commercial optimisation (e.g. ad
targeting, dynamic pricing)

39%

Using Al to help journalists find stories (intelligent

agents) 35%

We're not looking at any of these 19%

Don't know 10%

0% 20% 40% 60%

QO9: Is your company actively looking into any of the following uses of Al (Artificial Intelligence) - select all that apply
RISJ Digital Leaders Survey, n=184




Artificial intelligence — intelligent automation

Back end computer processes to eliminate repetitive tasks and liberate the workforce

vuL CoouuULoL DLLTHE Loouuvu 1U4200 1327 0r£d osuu oI o4 G u a rd '

00M 38000162 294315 147625 146690 9090 9348 8488 8411 101
00N E38000163 155989 78186 77803 4236 4348 4007 4157 43 G Croydon

0oP 38000176 284028 141850 142178 7536 8102 7373 7917 92 :

ooQ E38000014 172525 87538 84987 6022 6223 6000 5808 58 Doctors making £1.9 m uar Wandsworth =

= £ B | e d Guatdian
00T E380( 9496 92 2
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Main
The NHS is paying GPs across Merton £1.5 milliq
pabonts

' B I U - 9+ R+ i= == B = &~ - The lamily docians received $he money for 14,000

may have died ar moved house but remain on $y

The NHS is paying GPs across Croyt
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Augmented writing

Changing how we communicate with customers and potential employees

() Textio x

C @ Secure https:/textio.com/app/write

General Market Media Buyer

Job post for a Marketing role in San Francisco Shared ML

By Mabel Sabina, Ben Simons, and Termfront Studios

Our agency needs a killer media buyer. Fun, fast paced... blah blah. Look, no kidding
here. We tend to work hard and we hope you will too. We're smart and passionate;
you will need to be as well. We're rapidly expanding and need an experienced media
buyer and a visionary leader. While we're passionate about television, experience in
other mediums is a huge plus. You understand when you need to book and when to

go the general market route. You know how to manage video elements.

Do you have a great sense of humor? Do you want to work somewhere your unusual
voice will be heard? Are you driven by the ability to set and exceed ambitious goals?

When you see something that's a problem, do you make a change or just complain?
A couple of things that you must do in this role:

« Work with vendors to nurture exciting partnerships for our clients

yrary Analytics & Mabel ~

”~ - = =
{ \, textlo New Import Export Link Delete Undo History Document lib

® Job post is far too short
Sentences are too short
Not enough bulleted content
Needs more ‘we' statements

Missing equal opportunity
statement

Uses corporate cliches

Too much directive language

Slightly masculine tone

v [zzeatt )

/

textio

Fewer job
seekers will

apply if you
use this phrase

This word will
put off female
candidates




VWhat does this
mean for us?



What does this mean for journalism educators?

= The basics matter more than ever. Journalism needs to stand out from the mass of

information that is published on the internet. Sourcing, ethics, transparency are crucial

= Journalists need to be much more audience focussed, with greater understanding of

changing behaviour, and how to tell and distribute stories in fragmented and networked world.

* Flexibility and willingness to change will be key. Journalism is not just about words/TV.
Need to embrace new formats, approaches and tones (stories, voice, audio, video,
aggregation)

= Embrace data and technology — to enable better storytelling and help make journalism more
efficient and more relevant

= WWe need to give hope — that journalism in the future can be better than in the past

REUTERS
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